
Email Designs

2022-2023 MALA THE BRAND



EMAIL FLOWS
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Designed email flows for 

• Welcome emails 

• Post-Purchase emails 

• Abandoned Cart emails 

• Browse abandonment emails 

• Customer Win back emails 

• Loyalty Program emails



Previous Updated

Welcome Email

EMAIL FLOWS

Redesigned the email flows to be 
aesthetically aligned with the 
redesigned website.
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Post-Purchase Email Browse Abandonment Email



Previous Updated

Post-Purchase Email

EMAIL FLOWS

Welcome Email Browse Abandonment Email

Redesigned the email flows to be 
aesthetically aligned with the 
redesigned website.
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EMAIL FLOWS

Browse Abandonment Email

Previous Updated

Post-Purchase EmailWelcome Email

Redesigned the email flows to be 
aesthetically aligned with the 
redesigned website.
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WELCOME FLOW EMAILS

01/ Welcome email 

02/ Recommendation email 

03/ Press approval email 

04/ Product education email
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SPRING 2023 COLLECTION EMAILS

01/ Announcement email for wholesale retailers 
to provide important details and to pre-order of 
the upcoming collection. 

02/ Tease and lead generation email for 
subscribers to announce the spring collection is 
coming soon.  

03/ Reveal email for the customers to know what 
scents are part of the new collection. 

04/ Launch email with CTAs going to the product 
pages to push sales.
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FALL 2023 COLLECTION EMAILS

01/ Tease and lead generation email to 
announce the fall collection is coming 
soon.  

02/ Reveal email to keep the interest high 
by revealing the fall collection line-up. 

03/ Launch email with CTAs going to the 
product pages to push sales. 

04 + 05/ Product specific emails to 
highlight the products to help push sales. 
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ANNOUNCEMENT EMAILS

01/ Sale email to push sales for soon to be 
discontinued products. 

02/ Announcement email for wholesale 
retailers to pre-order the Brunette the Label 
collaboration candle before the official launch. 

03/ Holt Renfrew launch announcement email 
with incentives for customers to visit the 
locations and purchase the products. 

04/ Whole Foods launch announcement email 
with incentives for customers to visit the 
locations and purchase the products.
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COLLABORATION EMAILS

01/ Brunette the Label 

02/ The Jilly Box by Jillian Harris 

03/ Tentree 

04/ Coffee Bae 

05/ Benefit Cosmetics
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CEREAL COLLECTION EMAILS

01/ Announcement email for wholesale retailers to 
pre-order the collection before the official launch. 

02/ Tease email and lead generation for email 
subscribers to announce the cereal collection is 
coming soon.  

03/ Product reveal email to keep the interest going 
by revealing the collection line-up. Interested 
customers can sign up for early access via the CTA. 

04/ Launch email with CTAs going to the website to 
push sales.
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Thank you!
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